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Introduction

Údarás na Gaeltachta was established to 
strengthen Irish as the community language
of the Gaeltacht. Established in 1980,
one of its primary objectives was to
support initiatives that use native skills 
and natural resources. The identity pays
homage to this heritage in a contemporary 
way. The weaving lines reflect those native 
skills as well as representing how the Údarás 
is woven into all elements of the Gaeltacht 
community. The identity also reflects a sense 
of place, asserting the Gaeltacht as distinct 
linguistic and physical community.
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Colour
Primary Palette

Black

CMYK:	 0/0/0/100
RGB:	 0, 0, 0
HEX:	 #000000

Dark Grey

CMYK:	 0, 0, 12, 75
RGB:	 86, 81, 82
HEX:	 #565148

Light Grey

CMYK:	 3/3/6/7
RGB:	 237, 236, 229
HEX:	 #EDECE5

WDC White

CMYK:	 0/0/4/3
RGB:	 244, 243, 231
HEX:	 f4f3e7

State Green and State Gold are used in  
the construction of official marks and  
are the main colours used when identifying 
the government. White should also be 
considered a colour within the 
identity system. 

Supporting these primary colours we 
also use black and two tones of grey 
with many of the core applications of 
the identity.

State Green

Pantone:	 3292
CMYK:	 100/0/50/60
RGB:	 0, 77, 68
HEX:	 #004D44

State Gold

Pantone:	 872
CMYK:	 0/11/50/40
RGB:	 163, 145, 97
HEX:	 #A39161
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Colour
Secondary Palette

Secondary colours are used to reflect 
the variety and diversity of content 
across government. Colours should be 
selected to reflect subject matter being 
presented.

The number of secondary colours 
used in combination should be 
no more than two or three.

18

Secondary colours are used to reflect 
the variety and diversity of content 
across government. Colours should 
be selected to reflect subject matter 
being presented. 

We recommend the number of 
secondary colours used in combination 
to be no more than two or three. 

Colour
Secondary colour palette

CMYK RGB HEX PANTONE

53/0/23/0 127/202/205 #7FCACD 2975

84/0/59/0 0/166/133 #00A685 326

66/0/39/0 79/186/173 #4FBAAD 319

96/0/31/2 0/157/177 #009DB1 3135

100/9/29/47 0/96/114 #006072 322

100/27/10/56 0/75/108 #004B6C 315

93/2/15/7 0/154/195 #009AC3 313

86/0/32/0 0/168/181 #00A8B5 3125

36/0/9/0 174/220/234 #AEDCEA 2905

34/0/5/0 179/223/241 #B3DFF1 290

52/0/1/0 124/206/243 #7CCEF3 291

100/0/0/0 0/159/227 #009FE3 Process Cyan

100/13/1/2 0/144/212 #0090D4 Process Blue

100/100/6/60 29/15/68 #1D0F44 2758

100/92/0/1 41/49/137 #293189 2738

90/68/0/0 44/85/162 #2C55A2 2935

68/34/0/0 86/146/206 #5692CE 285

42/9/0/0 157/203/239 #9DCBEF 292

18/15/2/6 206/206/225 #CECEE1 2705

44/40/5/15 141/138/176 #8D8AB0 2725

68/78/0/0 111/75/153 #6F4B99 2685

76/76/0/0 92/77/155 #5C4D9B 2736

100/100/0/22 42/32/111 #2A206F 2746

26/100/19/61 102/5/57 #660539 229

16/100/14/42 141/4/78 #8D044E 235

6/96/32/13 200/28/93 #C81C5D 233

0/100/50/0 229/0/81 #E50051 Rhodamine Red

0/61/72/0 240/126/76 #F07E4C 7416
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Mark
File formats

Marks are provided in a variety of formats to suit  
the background against which they are being placed.

Download logo variations

Different logo colour configurations

Different logo types: Vector; PNG; Jpeg



7Ú
da

rá
s 

na
 G

ae
lta

ch
ta

 /
 G

ui
de

lin
es

 /
 V

0.
2 

/ 
03

/2
02

1

Mark
Background

The correct version of the mark should be selected
to suit the background against which it is being placed. 
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Mark
Don't do

The mark must work in high contrast and
be clearly visible to the reader.
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Mark
Clear space & with sister brands

The space around the mark should be left clear of other 
graphic elements. When using the mark within a graphic
box the sides should not come too close to the mark itself.

2x

2x

2x

2x

x

x

When placed with it's sister brands, the main logo should
be placed first, the Gaeltacht na hÉireann band next.  
A dotted divider line is used to seperate them, 
with a distance of two x to the line. 

x x x x x x x x
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Typography
Lato typeface

Erchit, si odipsam facerch icaborum 
fugiti cor  rehene quam quo tempore 
verorro inusant esent occatur a quae. 
Bold 19/21pt

Lato

Pellentesque bibendum tortor quam, nec fringilla enim 
blandit sed. Quisque sodales nisl odio, eu tristique arcu 
venenatis a. Donec a ultrices mauris. In mollis ex a sapien 
accumsan commodo. Aliquam posuere dui vel aliquam por-
ta. Pellentesque suscipit efficitur consequat. Morbi posuere 
magna ut odio feugiat, quis aliquam leo cursus. Suspendisse 
varius, elit sed dictum posuere, elit lacus viverra ligula, vel 
semper nibh neque eu nibh.
Light 12/16pt

Lato is a sans serif typeface family 
started in the summer of 2010 by 
Warsaw-based designer Łukasz 
Dziedzic (“Lato” means “Summer” in 
Polish). In December 2010 the Lato 
family was published under the Open 
Font License by his foundry tyPoland, 
with support from Google.
 
Black 7.5/10.5pt

Pellentesque bibendum tortor quam, 
nec fringilla enim blandit sed. Quisque 
sodales nisl odio, eu tristique arcu 
venenatis a. Donec a ultrices mauris. In 
mollis ex a sapien accumsan commodo. 
Aliquam posuere dui vel aliquam porta. 
Pellentesque suscipit efficitur conse-
quat. 

Pellentesque bibendum tortor quam, 
nec fringilla enim blandit sed. Quisque 
sodales nisl odio, eu tristique arcu 
venenatis a. Donec a ultrices mauris. In 
mollis ex a sapien accumsan commo-
do. Aliquam posuere dui vel aliquam 
porta. Pellentesque suscipit efficitur 
consequat. Morbi posuere magna ut 

odio feugiat, quis aliquam leo cursus. 
Suspendisse 

Morbi posuere magna ut odio feugiat, 
quis aliquam leo cursus. Suspendisse 
varius, elit sed dictum posuere, elit 
lacus viverra ligula, vel semper nibh 
neque eu nibh. 

Aliquam posuere dui vel aliquam 
porta. Pellentesque suscipit efficitur 
consequat. Morbi posuere magna ut 
odio feugiat, quis aliquam leo cursus. 
Suspendisse varius, elit sed dictum pos-
uere, elit lacus viverra ligula, vel semper 
nibh neque eu nibh.
Light 9/12pt
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28

The housestyle graphic is used 
to establish a recognisable 
housestyle across print and digital 
communications. 

1 Two or more overlapping shapes 
are used and are constructed 
using an angle of 15°.

2 The overall direction should 
appear to move upwards as the 
eyes moves from left to right.

Covers can also be differentiated 
by changing the colour of this 
graphic or by including images or 

colour use are illustrated in Section 
2 of this guideline.

The housestyle graphic is versitile enough 
to be used a wide variety of ways while 
creating a coherent housestyle. 

Note how it can be inverted to accommo-
date the mark in the top left or bottom 
right of a layout. 

In all cases the emphasis should create an 
upward movement from left to right.

2

15º

15º

15º

Prepared by the Department of 
Xxxxxxx and Xxxxxxxxxx
gov.ie

Evel ipissequam 
veliqui oditatect o
Incipsam volor minis 
aut ipsam
Parum et aborum est, cus quibuscia pa 
consequ amenitate voluptaeped molentibus 
aceribustota quatem quae dis numquun 
tibus, occusam quiate voluptas quatur aut 
quam sectem aut audit mi, consequis sin 
esto toreperiosam essime pa core reic te que 
occullaborum res dent.

Oluptatusae quis
Oviti quiae pres intias quat asped erit id millam 
aut aceped maximagnihil ipsunti buscipsape 
et ligenimaio. In pliamus eles re nia aute lab id 
ut litiisciatus maximpe litiberupta et lautem et 
accaborem ad eostor atem nempe est omnim 
imolupt aerero ilis ducid maionsenecta im 
voluptatusae quis dolestiorro des acepelles 
aliquis cusandam aut volor minullorerro 
quundit litatur, imus, et utatempor repudis 
mintusandae reperch iliquiatum et magnam 
et od ma doloriatiur? Qui cus simin et dus et 
aut fugit landitat lab inctatquatur rem vellabor 
sinullam, sus moluptint il es ut ommodipsapis 
nobitib ustiumquis audandi to quasper 
iaspitibus quiaten dignis quatis.

Oluptatusae quis 
At ium iur aut volupta temoluptatur aut que 
volorum enias incient quis accatem quisci 
commosto consecusa num is alis se volore 
poruptassi reperrum aligend itiatem eribeaque 
plabore pudanda eperibus aut oditamus renis 
iniati sunt.
El ipicil ex eicae vollorent rerrorp oriate m 
et laceror eseribuscit raestet exerfero volut 
quaspe nis eos senit apit velit, et adio. Busam 
unduntur aut as inis que lanime enihitiamus 
dolorem aut ut litenda volo ma non elitame pa 
volupicient, aliquis et, auda asped quam quiandi 
cimaximintur suscius.
Endusam fuga. Nem. Mo tem con nobitae 
volore, nem fuga. Ut inisinu lparupis aliscil

4

Evel ipissequam 
veliqui oditatecto
Incipsam volor minis 
aut ipsam

Prepared by the Department of 
Xxxxxxx and Xxxxxxxxxx
gov.ie

5

Prepared by the Department of 
Xxxxxxx and Xxxxxxxxxx
gov.ie

Evel ipissequam 
veliqui oditatecto
Incipsam volor 
minis aut ipsam

Prepared by the Department of 
Xxxxxxx and Xxxxxxxxxx

Evel ipissequam 
veliqui oditatecto
Parum et aborum est, cus quibuscia pa consequ amenitate 
voluptaeped molentibus aceribustota quatem quae dis numquun 
tibus, occusam quiate voluptas quatur aut quam sectem aut audit mi, 
consequis sin esto torepeue occullaborum res dent.
Find out more at gov.ie
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Housestyle graphic

The housestyle graphic is used
to establish a recognisable
housestyle across print and  
digital communications.

1	 �Two or more overlapping shapes are 
used and are constructed using an 
angle of 15°.

2	 �The overall direction should appear 
to move upwards as the eyes moves 
from left to right.

Covers can also be differentiated
by changing the colour of this
graphic or by including images or
illustrations within it. Examples of
colour use are illustrated in Section
2 of this guideline.
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Strengthening Irish as the 
language of the Gaeltacht,
through employment and 
social & cultural development.

Branding elements 
Pop up template

Strengthening Irish as the 
language of the Gaeltacht,
through employment and 
social & cultural development.

Strengthening Irish as the 
language of the Gaeltacht,
through employment and 
social & cultural development.
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Branding elements 
Business card

Format: 54mm x 85mmPrinted in State Green  
and State Gold, both sides on white uncoated  
wove card stock, >350gms.  

Irish title 6.5pt 
English title 6.5pt 

Telephone 7pt
Email 7pt

Name 9pt

udaras.ie
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Na Forbacha
Co. na Gaillimhe
H91 TY22, Éire

T: + 353 (0) 91 503 100
eolas@udaras.ie 

udaras.ie

Páirc Ghnó  
Ghaoth Dobhair

Doirí Beaga 
Co. Dhún na nGall
F92 E09T

T: + 353 (0) 74 956 0100 
dnag@udaras.ie

Páirc Ghnó 
an Daingin

Baile an Mhuilinn
Daingean Uí Chúis
Co. Chiarraí 
V92 TX48

T: + 353 (0) 97 81 418  
ciarrai@udaras.ie

Áislann Bhéal 
an Mhuirthead

Bóthar an tSéipéil
Béal an Mhuirthead
Co. Mhaigh Eo 
F26 W5H0

T: + 353 (0) 66 915 0100
maigheo@udaras.ie

Páirc Ghnó 
Bhaile Mhic Íre

Baile Mhic Íre
Co. Chorcaí
P12 E277

T: + 353 (0) 264 5366
corcaigh@udaras.ie

OIFIGÍ RÉIGIÚNACHA

Na Forbacha
Co. na Gaillimhe
H91 TY22, Éire

T: + 353 (0) 91 503 100
eolas@udaras.ie 

udaras.ie

Páirc Ghnó  
Ghaoth Dobhair

Doirí Beaga 
Co. Dhún na nGall
F92 E09T

T: + 353 (0) 74 956 0100 
dnag@udaras.ie

Páirc Ghnó 
an Daingin

Baile an Mhuilinn
Daingean Uí Chúis
Co. Chiarraí 
V92 TX48

T: + 353 (0) 97 81 418  
ciarrai@udaras.ie

Áislann Bhéal 
an Mhuirthead

Bóthar an tSéipéil
Béal an Mhuirthead
Co. Mhaigh Eo 
F26 W5H0

T: + 353 (0) 66 915 0100
maigheo@udaras.ie

Páirc Ghnó 
Bhaile Mhic Íre

Baile Mhic Íre
Co. Chorcaí
P12 E277

T: + 353 (0) 264 5366
corcaigh@udaras.ie

OIFIGÍ RÉIGIÚNACHA

Branding elements 
Letterhead

Printed in State Gold,  
on white uncoated wove paper stock, ±130gms.  
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Date of Event 00:00 IST

Title of Event

Date of Event 00:00 IST

Title of Event

Title of EventTitle of Event

Title of event

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullam-

corper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis 

autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et ac-

cumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit 

augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 

volutpat. Ut wisi enim ad minim veniam, 

Branding elements 
Eventbrite

Eventbrite templates have been designed to assist 
in the creation of effective and consistent branded 
posts. The template uses the logo in the top left hand 
corner to ensure constant visability across the site.
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Social 
Instagram

Instagram	 Rec. Dims:

Profile Picture	 110 x 110	 -

Posted Photos	 1080 x 1080	 -

Profile Photo 
110 x 110px

 

 

 

Social Media
Announcement

 

 

 

 

 

 

Social Media
Announcement

 

Dimensions correct as of Jan 2021. Third party 
specifications are likely to change however so  
do check with the relevant social media  
company’s website.
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Social 
Twitter

Twitter	 Rec. Dims:	 Min Dims:	 Image Scale:	 Max File Size:	 Formats:

Profile Photo:	 400 x 400	 200 x 200	 1:1	 2MB	 JPG, GIF, PNG

Header Photo:	 1500 x 500	  - 	 3:1	 5MB	 JPG, GIF, PNG

In-Stream Photo:	 506 x 253	 440 x 220	 1024 x 512	 5MB	 JPG, GIF, PNG

Dimensions correct as of Jan 2021. Third party 
specifications are likely to change however so  
do check with the relevant social media  
company’s website.

View all social templates on Canva
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Powerpoint 
Title, text and image templates

MS PowerPoint presentation templates have been 
designed to assist in the creation of effective and consistent 
presentations. The presentation is set to a 16:9 ratio, the 
standard for most screens and presentations used todday.
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branda@udaras.ie 

UdarasnaG

UdarasnaG

udarasnag

udaras.ie


